
 
Nicola Conn 

Head of Department 
n.conn@ashbyschool.org.uk 

 
Catherine Matthews 

Head of Faculty 
c.matthews@ashbyschool.org.uk 

 
www.ashbyschool.org.uk 

 

THE ARTS 

GCSE 

3 
THE FACTS 

Component 1: Exploring Media Language and Representation - 40% 

Section A: Focuses on media language and representation, in relation to two of 

the following print media forms: magazines, marketing (film posters), newspa-

pers or print advertisements. 

Section B: Assesses two of the following media forms: film marketing, newspa-

pers, radio, video games. 

Component 2: This component assesses all areas of the theoretical framework 

and contexts of the media in relation to television and music - 30% 

Section A: Television 

Section B: Music (music videos and online media) 

Component 3: An individual media production for an intended audience in re-

sponse to a choice of briefs set by the WJEC, applying knowledge and under-

standing of    media language and representation - 30%. 

People who study film go on to media and television production, journalism, set/
costume/props/make up/visual effects design, directing, producing, acting, and     
become camera operators, lighting/sound technicians, event organisers, short/
feature film makers...as well as taking part in BBC apprenticeship schemes, BFI 
Academies (making films with other creative people from around the country), 
getting linked with BAFTA nominees as mentors... the list is endless! 



1 WHAT IS IT? 

MEDIA STUDIES 

2 WHY STUDY IT? 

Media Studies allows you to investigate the way our world, its events and its 

people are represented. By looking at a variety of ‘media texts’ such as film 

marketing, television, news, print, online sources and radio, you will get the 

opportunity to explore how audiences are manipulated into thinking in a         

particular way. 

 

Media Studies combines creativity with theory and allows you to  
create your own products for a clear purpose. You will be  
able to make decisions like how you use colour and  
image that will influence the audience and get them  
thinking just the way you want! 

You will be creative, researching, planning and constructing your own media 

product. You will take original photographs and learn about composition, as 

well as focusing on how location and costume props can change the way   

audiences understand the messages you are trying to get across.  

  
There are wider opportunities to develop, such as investigations into how  

 genre and representation construct meaning. You will go on location 
  shoots, work with cameras and camcorders and lots of different 

  computer programs such as Premier Pro and Photoshop. You 
will have the opportunity to work in groups as well  

as an individual. 

 

“The media's the most powerful entity on earth. They 
have the power to make the innocent guilty and to 
make the guilty innocent, and that's power. Because 

they control the minds of the masses.”  

– Malcom X 

Media combines creativity and theory. There are lots of transferable  
skills such as the ability to lead, to communicate well, to structure clear       

academic arguments, to problem solve and think outside the box.  
Students have a keen awareness of politics and the relevant and key  

issues that face society in Britain and the world around them.  
The learning opportunities are endless! 
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