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Welcome

This booklet has been desighed to prepare you for A-Level Product Design before lessons
begin in September. Every activity will be used during the first half-term, giving you a
genuine advantage when the course begins.

Course Specification

Read through the AQA specification and familiarise yourself with the structure of the
course, assessment, technical principles and the NEA.

Website Direct Link
AQA Specification https://www.aqga.org.uk/subjects/design-
and-technology/a-level/design-and-
technology-7552/specification
Design Museum https://designmuseum.org
Dezeen https://www.dezeen.com E ]
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V&A Museum https://www.vam.ac.uk E5%HE
(OLE
BBC Future https://www.bbc.com/future EFEE
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Recommended Reading & Inspiration

e Visitat least FOUR of the websites above.

e Watch three episodes of How It's Made, EngineerGuy, Objectivity or Dyson Engineering.

e Record one interesting manufacturing process, one innovative material and one
product that impressed you.


https://www.aqa.org.uk/subjects/design-and-technology/a-level/design-and-technology-7552/specification
https://www.aqa.org.uk/subjects/design-and-technology/a-level/design-and-technology-7552/specification
https://www.aqa.org.uk/subjects/design-and-technology/a-level/design-and-technology-7552/specification
https://designmuseum.org/
https://www.dezeen.com/
https://www.vam.ac.uk/
https://www.bbc.com/future

Main Transition Challenge - Product Redesign Project

Choose ONE everyday product that you regularly use. You have been employed as a
Product Designer to improve this product for a future generation of users. Your redesign
should be inspired by the work and design philosophy of ONE influential designer.

Some examples of everyday products:

Water bottle, headphones, desk lamp, backpack, gaming controller, hairdryer, portable
speaker.

Produce Two-Three A3 pages:

Page 1 -Product Investigation

Analyse the product using photographs, annotated sketches, materials, manufacturing
processes, ergonomics, sustainability, strengths, weaknesses, target user and identify a
clear redesign opportunity.

Page 2 - Designer Inspiration

Choose ONE designer. Create an inspiration board showing their products, philosophy,
colours, materials, forms and manufacturing approaches. Explain how they will influence
your redesign.

Page 3 - Desigh Improvement
Generate at least 12 annotated concepts before producing one rendered final design.
Include materials, manufacturing, sustainability, specification and target market.

Designer Inspiration

Use the following posters to help you select a designer. Look beyond style—consider how
they solve problems, choose materials, design for users and address sustainability.



DESIGNER INSPIRATION ‘

Choose ONE work and

will inspire your product of redesign.

Use the information below to help you research and create your inspiration board. Explore how their ideas, materials, forms and values can influence

your own design.

NERI OXMAN
Designer, Scientist, Professor
Bom 1976, Israel/USA

YINKA ILORI

Designer
Born 1967, Nigeria/UK

NAOTO FUKASAWA
Designer
Born 1956, Japan

) Think about:

+ What problems did they solve and how?
+ What materials and manufacturing methods

do they use?

« How do they consider sustainability snd ethics?
* What features or values will you take forward
into your redesi

« Who are their products designed for?

INDIA MAHDAVI

Designer
Born 1962, Iran/France

FAYE TOOGOOD
Designer
Born 1977, UK
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v Take notes and collect images that inspire you.
v Think about how their ideas could influence your redesign.
' Use their design values, not just their style.

Ye

informed by the designer’s thinking,
materials, values or problem:-solving
approach.

D ESI G N ER I NSPI RATION Choose one designer whose work and philosophy will inspire your product redesign.

Use the information below to help you research and create your inspiration board. Remember to explore how their ideas, materials, forms and values can influence your own design.

JAMES DYSON

British industrial designer

Born 1947, UK

“Solve problems 1.
other people ignore.”
Focus on innovation,
function and

THEIR
+ Innovative enginoering
+ Problem solving

« Functional design

* High performance

+ Constant improvement

Onon Vecwm Cisears Dyson Ae Motighe Fon
B JONY IVE
British designer
Born 1967, UK
DESIGN PHILOSOPHY
“Design is not just what
itlooks like and feels like.
4 Design is how it works.”
Focus on user experience
and simplicity.
KEY FEATURES OF
THEIR WORK
+ Minimalist design
+ Seamless experience
+ Attention to detail
* Premium materials
« Intuitive to use
Prone e Jrn—

THINK ABOUT: Whatp ——
solve and how?

DIETER RAMS
German industrial designer French designer
Born 1932, Germany Born 1949, France

DESIGN PHILOSOPHY
“Good design is as little
design as possible.”
Focus on simplicity,
usefulness and honesty.

KEY FEATURES OF
THEIR WORK

plicity

« Clarity and honesty
« Timelessness

« User focused

« Minimalist aesthetic

« Simy

ICONIC PRODUCTS
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H CHARLES & RAY EAMES
American designers
Charles 1907-1978
Ray 1912-1988

Spanish designer
Born 1961, Spain

DESIGN PHILOSOPHY
“The details are not

the details. They make
the design.

Focus on comfort,
beauty and usefulness.

\

KEY FEATURES OF
THEIR WORK

Gihost Chaie

E PHILIPPE STARCK

ESIGN YSOPHY
“Design should be
democratic and useful,
and at the same time
surprising and poetic.”

HEIR WORK
+ Innovative and playful
+ Mix of high and low
+ Human centred
+ Bold and iconic
+ Accessible design

. PATRICIA URQUIOLA

DESIGN PHILOSOPHY
“I think that design

Focus on emotion,
comfort and craft.

KEY FEATURES OF
THEIR WORK

« Timeless elegance
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n MARC NEWSON
Australian industrial designer
m 1963, Australia

DESIGN PHILOSOPHY
“1like to make things
batter, not just different.”
Focus on innovation,
materials and precision.

KEY FEATURES OF
THEIR WORK

+ Organic forms

« Innovative materials
« Industrial processes
« Future focused

« Attention to detail

ICONIC PRODUCTS

‘Fople Watch Design)

n BETHAN LAURA WOOD

British designer

Born 1983, UK
DESIGN PHILOSOPHY
“Colour, pattern and
texture can make people
happy.”
Focus on joy, creativity
and storytelling.

KEY FEATURES OF
THEIR WORK

« Bold use of colour

+ Pattern and texture

« Playful and expressive
+ Storytelling

« Craft and materiality

ICONIC PRODUCTS
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